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Samsung Electronics Co., Ltd. Drive
@ 7l (71 7| =) Al = =7t oy (USS) B 719 #71
: = 200 =7}
3] 1. Samsung Electronics Co., Ltd. Suwon Gyeonggi Korea Rep Of $148,152,231,405 [J Wvafers (semiconductor Physical Address: 129 Samseong-Ro, Yeongtong-Gu, Suwen, Gyeonggi 16677 Korea Rep OF
devices) manufactu. : ! ' =
[ | 2.samsung Display Co., Lid. Yongin-Gun Korea Rep Of $27,551,955,705 UPS (ugum emuprible g:::::_”"‘"‘am & o
- Phone: 8222009544 =
[ 3 Samsung C&T Corporation Sydney Glympic. | New South Australia $24,230,003,000 power supplies) man... Samsung Electronics Co.,
| Video camera (except Fax: 8222955017 Ltd. 54 olH
o 4. Samsung C&T Corporation Seoul seoul Korea Rep Of $18,705,184,875 household-type, tel...
[0 Wide area network
o 5. Samsung Fire & Marine Insurance Co., Lid Seoul Seoul Korea Rep Of §18,092,885,600 ~ communications Revenue: $148,152,231,405 Domestic Ultimate: o HE
[m] 6. Samsung Life Insurance Co. Ltd Seoul Seoul Korea Rep O Equipme Doing Business As: Sec Samsung Electronics Co.,
e " Ltd_
(] 7. Samsung Electronics Vietnam Company Limited Bac Ninh Vietnam O‘" g 04 A| D 2&
- o T Line of Business:  Semiconductors and related devices, nsk
[m] 8. Samsung Display Vietnam Co., Ltd Bac Ninh Vietnam o Headquarter/Parent: e
i N ]Il-c)EI EI- (L EE Samsung Electronics Co \:’ SR
o 9. Samsung Electronics Europe Logistics BV, Delft Zuid-Holland Netherlands 9 - 2le
Schwaloach A HiE Ay 2027 Lid.
(] 10. Samsung Electronics Holding Gmbh chwalbach Am Hessen Germany $11,2716,345 000 SmartText 24 ArE =]
Taunus Cs'l.u.l' EI-_IL_E
a 11. Samsung Electronics America, Inc. Ridgefield Park New Jersey UsSA $8,469,441,770
On this page
a 12. Shanghai Samsung Semiconductor Co., Lid. Shanghai Shanghai China $8,077,115,270 @ Financials
3] 13. Samsung India Electronics Private Limited Gurgaon Haryana India $7,889,520,416
oo
3] 14. Samsung Heavy Industries Co., Lid. Seongnam Gyeonggi Korea Rep Of $6,768,153,435 i
o 15. Samsung Electronics H.K. Company. Limited \Wan Chai Hong Kong Hong Kong $6,708,000,000
(] 16. Samsung (China) Investment Co_, Lid China $6,475,400,057
(] 17. Renault Samsung Motors Co., Ltd Busan Busan Korea Rep Of $5,139,185,180
Company Data
o 18. Samsung Electronics Huizhou Co., Ltd Huizhou Guangdong china $5,220,275.207
O 19 Samsung Elecronics Gmbh %L‘r‘]'“uas'bam AM | Hessen Germany $5,183,341,191 £l Financials
(] 20. Samsung Sdi Co., Ltd Yongin-Gun Korea Rep Of $4,960,570.935 R $148.152 231 405
evenue: 152,231,
3] 21. Samsung Electro-Mechanics Co., Ltd Suwon Gyeonggi Korea Rep Of $4,577,782,515
[ 22 Tianjin Samsung Telecom Technology Co., Lid. Tianjin Tianjin China $4,480,290,155 Top of Page
3] 23. Suzhou Samsung Electronics Computer Co., Ltd. Suzhou Jiangsu China $4,398,002,805 = Executives
[ | 24. Samsung Electronics (Uk) Limited Chertsey Surrey England $4,389,560,306
(] 25. Samsung Display Dongguan Co. Lid Dongguan Guangdong China $4,323,477 857 Executives: Hyeon Suk Kim - President
Ki Nam Kim - President
(] 26. Thai Samsung Electronics Company Limited Si Racha Chon Buri Thailand $4,199,400.724
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Pankaj Ghemawat

Sustaining Competitive Advantage

Professor Pankaj Ghemawat
Harvard Business School

Contents :
Introduction (0:47)

M Al =7 ER HEE. ORI SH~ L FH(16T) «
49
k=] . -
Harvard FSS: Sustaining Competitive Advantage Is)
2 Lecturers: Ghemawat, Pankaj. Harvard Business School Faculty Seminar Series; 2005. Duration: 1:02:14. (AN: 9718c) . GI0|E{H0] 2
business ! % Business Videos
o

Pankaj Ghemawal's lecture addresses the issue of sustaining competitive advantage in business. The research focuses on 700 business.

H| E|%:! 2 units that are parts of large companies including Sony Corp., W

Z=H: COMPETITIVE advantage; BUSINESS intelligence; INDUSTRIAL management; SONY Corp.; WAL-Mart Stores Inc.; GENERAL
Motors Corp; BARNES & Noble: COMPETITIVE advantage; BUSINESS intelligence; INDUSTRIAL management; SONY Corp.; WAL-Mart
Stores Inc.; GENERAL Motors Corp; BARNES & Noble

/0| E{[0] 2 i
AolE= 0l %H rordz Video

@ Business Videos

[ Image Quick View

Collection . N
Harvard FSS: Just Enough: Defining Lifelong Success }s)
Lecturers: Stevenson, Howard. Harvard Business School Faculty Seminar Series; 2005. Duration: 0:50:51. (AN: 9300c) , HI 0| E{H 0]~
ﬁ Business Videos
O
Howard Stevenson's lecture focuses on success, how it is defined and whether or not it is unique. Observations are made on the internal and
H| EI% 2= external measurements of success, how a person's ideas ...
ZFH: SUCCESS; ACHIEVEMENT: ACHIEVED status; AMBITION; HAPPINESS:; SUCCESS in business; SUCCESS: ACHIEVEMENT
ACHIEVED status; AMBITION; HAPPINESS,; SUCCESS in business
L porze Video
Harvard FSS: Organizational Learning in the Face of Ambiguous Threats }s)
Lecturers: Edmondson, Amy C.; Roberto, Michael A.; Bohmer, Richard M..J.. Harvard Business School Faculty Seminar Series; 2005,
! % Duration: 1:10:52. (AN: 9297c) , H|O|E{t O| 2 Business Videos
O
The lecture, presented by Michael A. Roberto, Amy C. Edmonson and Richard M.J. Bohmer, focuses on the 2003 Columbia space shuitle
Ll EI% 2= disaster, the analysis of the disaster by the Columbia Accident | -
Z=H: INDUSTRIAL management: ACCIDENT investigation; UNITED States. National Aeronautics & Space Administration; SPACE shuttles -
- Accidents — Investigation -- United States; THREATS; UNITED States; INDUSTRIAL management; ACCIDENT investigation; UNITED
States. National Aeronautics & Space Administration; SPACE shuttles - Accidents -- Investigation -- United States; THREATS; UNITED
States
| www.ebsco.com

- Building a better mousetrap (3:05)
Predicting Profits (2:00)

The Importance of Sustainability (2:48)
- Sony and sustainability (1:26)

Copyright ® 2005 President and Fellows of Harvard College. All rights reserved.

_ Harvard FSS: Sustaining Competitive Advantage

1/16

AN v|C|L
EBSCO/ost A EE]E

=] suauze
= por ug

ALE: Harvard Business
School Faculty Seminar
Series

ContentServer.asp

Lecture Text

Y3 January 1, 2005 . =
Professor Pankaj Ghemawat -
vl HEE - i
pooe Sustaining Competitive Advantage
e
(edited for clarity)

Introduction
Sustainability has been a long-term preoccupation of mine. And the reason has to do with
teaching strategy classes over twenty years and essentially getting responses from my MBA
students, whose solutions to business problems often tend to be, “"Well, come up with that
world-beating technology,” or "Build that better mousetrap and surely that will take care of
all of the competitive woes that afflict us.”
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Grey Literature a
Industry Profile
Law

Market Research Report -

MeEwsnaner

" Z*¥: Business Source Complete | GJO|Eft] 0]~ 4=
EBSCOhost | Sports N 2 8
Jl2dd naEd B@YIS
Z A3t 47 M EI 110015719 Bag. doRl 28 B ER
A HA N
1. CHAPTER 13: SPORTS TRAVEL. & B
ECE
By: Miller, Richard K.; Washington, Kelli. Sports Marketing. 2014/2015, p78-81. 4p.
sports E= N
47 The article presents chapter 13 of the book "Sperts Marketing 2014-2015." It explores the sports travel and business in the U.S. It mentions the cities included in the "Travel +
HER = Leisure” magazine
ETE2 /8 Market B HI
Research Report ZH|: sports business; Sports marketing; Fitness and Recreational Sports Centers; Promoters of Performing Arts, Sports, and Similar Events with Faciliies; Sports stadiums
Xz ed and other presenters with facilities; Promoters of Performing Arts, Sports, and Similar Events without Facilities; Sports Teams and Clubs; Sperts events; Cities & towns — United
N States; Professional sports — Economic aspects; United States — Description & travel; Sports Marketing 2014-2015 (Book)
AE EALETN [x]

A poF Hz (2.6MB)

1 T2 (Ful Text) 2. APPENDIX F: SPORTS COMMISSIONS. &=
o

[ 42Ed =R =S

F By: Miller, Richard K.; Washington, Kelll. Sports ifarketing. 2014/2015, p448-454. 7p.

£ An appendix is presented of several sports commissions in the U.S. including the Metro Denver Sports Commission in Colorade, Pensacola Sports Association in Florida, and
Indiana Sports Corp.

Einit)
ZH: Indiana Sports Corp.; Other Similar Crganizations (except Business, Professional, Laber, and Political Organi Fitness and R
Societies, efc

Sports Centers: Sports

| www.ebsco.com

X O|A] - AT ZAF B0 X (Market Research Report)

13

SPORTS TRAVEL

1
According to SportsBusiness Journal, the annual U.S. market for sports-related
travel is $44.5 billion, distributed as follows:
* Spectators: $40.8 bilion
» Colleges: $ 1.1 billion
* Major professional teams:  § 200 million
+ Other: $ 2.3 bilion

According to the US. TWWNSTA,M

* Footbail: 30.3 million
« Basketball: 18.8 million
«  Auto racing: 15.0 million
+ Golf: 11.1 million

In the 2013 America’s Favorite Cities survey, readers of Tran
mw«wmmm“w

OO*‘OUI‘UN-A
3 A
]
]
*

10. Houston, TX

Detroit, indianapciis, and St. Louls were not on the st

SPORTS MARKETING 20142015
78«

The fi ing are esti of impacts of select professional sports
events:
+ The National Football League (www. )Malmnmpadfmnm
SupuBonarmndS‘OOmlmaaa g by g fans is
$150 million or more.

» Major League Baseball (www.mib.com) attaches a $75 million benefit to the All-Star
Gmmupmszsommvumwws«m

* The NBA All-Star Game brings an estimated $35 million to $50 million in direct
spending, depending on the host city.

* The US Open, with an annual attendance of about 700,000, has an economic

* The TCS New York City Marathon

(www.nycmarathon.org)
memmmm(mwg‘)w
Boston Marathon

W!Wﬂwmm

13.4 Sports Museums and Halls of Fame

There are app ly 60 sports and halls of fame, in
addition to dozens of team, local, and state sports museums.

The g are recent for the largest among them:
* N B Hall of Fame (C: : 350,000
. HocuyHlldFm(Torm&mcm 300,000
* Naismith Memorial Basketball Hall of Fame (Springfield, MA): 200,000
*  World Golf Hall of Fame (St. Augustine, FL): 210,000
* Pro Football Hall of Fame (Canton, OH): 200,000

According to SportsBusiness Journal, the National Basketball Hall of Fame eams
$13 million in annual revenue: the Pro Football Hall of Fame eams $8 million in
revenue.

The following are other large sports museums:
Babe Ruth Birthplace & Museum (Baltimore, MD)
College Football Hall of Fame (South Bend, IN)
International Bowling Museum and Hall of Fame (St. Louis, MO)
International Swimming Hall of Fame (Ft. Lauderdale, FL)
Intemational Tennis Hall of Fame (Newport, RI)
National Soccer Hall of Fame (Oneonta, NY)

SPORTS MARKETING 2014-2015
«79
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COMPANY PROFILE

[R—— LG Electronics, |

SWOT ANALYSIS
LGEs The company has
mmmmnug—-mu_—-m—umm
. o o= However, intense competition in the mdusty could affect LGE's market share.
ELo= Mo
RCPUTT v
Review “ [y Mk P Prodect fucte
Diversiie anc
Business Lines.
Trade Fublication Opportusity [
i Growing Gictal Smartphone Market Rapsd Technological Changes
Wurklng Paper - ‘Srong Growth in Demanc for Solar Cells Intense Co nthe G
Sponsorstsp Agreements 10 mprove Branc Recall Incussy
Strngent Government Reguiations.
E X | J|od
’ Z4: Business Source Complete | [f| O|E{&{0] 2 =8 - 6I S W OT Strength
EBSCOhost | LG = 2 _E'I_A-I :|EH1 Ejl
= Swrong Market Position
=AM Dz AM FY IS,
LGE i one of the work?s largest with of KRWSS,367 033
- REFEAENCE COOE: £ 33AS-115-C 381 - D004 7 mnmnmmm-mwmmmmu
« A Zap EHEI1-31/31 EEM.  TO|X] 24 | E.g-g-‘ “:“‘“"“"“:_“ sectors. For instance, the company s one of the wor”s leading manufactsers of &t
— = SN e s s e e ma v e 3 e ”Mm s air o and L“_".“
LB v Market share 0SS £3 VAN0OUS DrodUC
- . - mmmm-p—mmnmwmw-m-m&n-n
1LG Dlsplay Co Ltd SWOT Analy5|s. 2 Iﬂ dominant market position it e consumes Aurables market. The company's operations are supporied by
s+ strong manufachuring network, compnsing 104 production faciites a00ss the word. Strong market
g LG Display Co., Ltd SWOT Analysis 10/2412018, p1-7. Tp. position enables LGE 1o gan more business and increase Fvesior confidence.
l'l_ A SWOT analysis of LG Display Co., Lid is presented.
H|gtxt =1 Swrong RAD Capabiiies
Ed2 % swor @ Z=AI: Liquid crystal display industry: SWOT analysis: Seoul (Korea), LG Display Co. Ltd.. Semiconductor and other electronic compenent manufacturing; Other Electronic
Analysis Component Manufacturing Through s gobal RAD system, LGE foouses on 2
md“’qnmmqh——m-m.ﬂb“-
D poFHE (3uB) company Producss in the recent past. These included the:
[Ep— . 2017 Super UMD TV procuct fine featusing Nano cofl display; Flexible Open Frame OLED, inGiass
tgoz= Ha wmmmmmwmmﬁm—mh
o %( Ul Text) . . s g, and Il—:dmm
o moess=aa 2. LG Display Co Ltd SWOT Analysis. b = including Mub Raobot mmmmmhm L3an Mowng Rt
|| Peer-Reviewed =& X2 LG Display Co., Ltd SWOT Analysis. 7113/2018, p1-7. 7p.
l'n_ A SWOT analysis of LG Display Co., Lid is presented. LG Electronics, inc. Page s
==] © MarketLine
Z=H: Liquid crystal display industry; SWOT analysis: Seoul (Korea); LG Display Co. Ltd.; Semiconductor and other electronic compenent manufacturing; Other Electronic
Component Manufacturing

) poFE2 (318
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Wild Card & Truncation

2 Ol 2: = HAH
Wildcard 2 StLto| DX} ChE| ne?’t &= Al, next, niat, nest S ZHAH
RIYEIIE . i netS HMSIHX| b
Wildcard N N
ofolcstE # K X}HO| CHE TR0 CHoE ZHAH 4~ colo#r & A|, color, colour ZAH
st * oz 2xtohA| Academ* 22 A|, Academic, Academy S 244

et 2o

* QoA

1. 22H(?)7t OFX|9fofl Qs 2| AHarticle) U 12 S2 S2EE FH & 2M 2H: Wild CardZ 914l
ex) Will Turkey Vote to Give Erdogan Even More Power? - Will Turkey Vote to Give Erdogan Even More Power2 2

2. Wildcard@t Truncation SA| A2 2X|: p#ediatric* B Al P*1} S s
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[ business planning (2,045)
(] empirical research (1,603)
[ strategic planning (1,508)
) marketing strategy (1,465)

(] industrial management
(1,309)

[ business enterprises
(1.211)

G E7

F >

EBSCOhost business and (strategy or strategies or methods) [x] A ?
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This paper examines whether and to what extent the overall business strategy influences the firm's mismanagement of sustainability. Specifically, an empirical measure for the
mismanagement of sustainability is developed by exploiting the newly available materiality guidelines for US firms to define industry-specific material sustainability issues. Using this measure,
this paper shows that mismanagement of sustainability can represent unethical business behavior when firms intentionally perform better on immaterial issues than on material issues by
diverting stakeholders’ attention from the firm’s low overall sustainability performance. This paper assumes that the right business strategy can prevent such unethical actions. Based on
Miles and Snow’s (Organizational strategy, structure and process, McGraw-Hill, New York, 1978) organizational theory, this paper distinguishes between Prospector and Defender business
strategies. By employing multiple firm-level panel regressions, the findings suggest that Prospector-type firms are more likely to mismanage sustainability issues compared to Defender-type
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MAKING PROGESS

IMPROVEMENTS STICK

tarting with Frederick Taylor
and W. Edwards Deming, managers have
long been obsessed with ways to improve
business processes. And in the past 20
years a host of improvement initiatives,
including lean production, Six Sigma,
and agile, have swept through a range of
industries. Studies show that companies
embracing such techniques may enjoy
significant improvements in efficiency
and costs. But when the University of
North Carolina’s Brad Staats and the
University of Oxford's Matthias Holweg
and David Upton looked at the benefits,
they noticed a gap. “These things always
work well initially, but often the gains
fade very quickly,” Holweg says. “It's
always felt like researchers were telling
only half the story. It's not just about
putting the programs in place—it's also
about making them stick™

To understand why some improve-
ments are sustained and others aren’t, the
researchers examined 204 lean projects
launched from 2012 to 2017 at a European
bank with more than 2,000 branches
in 14 countries and serving more than
16 million customers. The lean initiative,
started by the head office, was supported
by a global consulting firm, which helped
create an in-house academy to train lean
“champions” at each regional subsidiary.
Initial projects focused on processes
(such as opening an account and making
a wire transfer) that could benefit from
decreased handoffs and fewer steps
and were common to all regions. The
regional offices subsequently identified
additional projects according to their
needs. The projects shared an overarch-
ing goal: to increase labor productivity,

a key variable in service operations.
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Early excitement usually leads to backsliding.

The article offers advice on sustaining business process improvements, along with an interview of change initiatives manager Helen Bevan of England's National Health
Service. Topics include the role of business leaders in promoting continuous improvement, communication about how process improvements relate to organizational
purpose, and the notion of initiative fatigue.
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By: Mufioz, Pablo; Cohen, Boyd. California Management Review: Oct2018, Vol. 61 Issue 1, p114-147_ 34p. 3 Diagrams, 5 Charts, 1 Graph. DOI!
B 10.1177/0008125618795490.

The sharing economy has emerged in recent years as a disruptive approach to traditional business models. Drawing on a multi-year research program and a design-based

e Ay !
methodology, this article intr...
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2. Networks of Giving and Receiving in an Organizational Context: Dependent Rational Animals and Maclntyrean & E]
Business Ethics.

Alasdair Macintyre's After Virtue has made a significant impact within business ethics. This impact has centered upon applications of the virtues-goods-practices-institutions

B By: Bemacchio, Caleb. Business Ethics Quarterly. Oct2018, Vol. 28 Issue 4, p377-400. 24p. DOI: 10.1017/beq 20181
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By: Moschieri, Caterina; Santalo, Juan. Academy of Management Learning & Education. Sep2018, Vol. 17 Issue 3, p302-321. 20p. 8 Charts, 3 Graphs. DOI:
10.5485/amle 2017.0109.

We examine whether a strategy professor's research performance affects students' evaluations in the business school classroom. We build a novel dataset of students’
evaluations of 922 strategic m.
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By Lomas, Elizabeth. McLeod, Julle PLOS ONE 11/08/2017, Vol 12 Issue 11, p1-26. 26p DOI' 10.1371/journal pone 0186452 , LIO|E{={ 0|2 Academic Search Premier

Background: Information and Communication Technology (ICT) has been a key agent of change in the 21st century. Given the role of ICT in changing society this research
—J sought 1o explore the respon

HEAE g veommanon s BREXIT 2016, REFERENDUM. INFORMATION resources management; DATA analysis; All Other
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[0 2 Performance analysis of the link selection for secure device-to-device communications with an untrusted relay. fol

By: NADERI, Sonia; JAVAN, Mohammad Reza. Turkish Joumal of Electrical Engineering & Computer Sciences. 2017, Vol. 25 Issue 5, p3787-3797. 13p. DOI: 10.3906/elk-
- 1606-248. , GO E{#] 02 Academic Search Premier
L5l Intnis paper, we study the performance of the selection combining and switch and stay combining methods in secure cooperative device-to-device (D2D) communications
s@ M@ underlying a cellular network
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@ 3 Understanding the influences and impact of patient-clinician communication in cancer care. P
By Latata, Jennifer Elston, Shay, Laura A, Winship, Jodi M. Health Expectations. Dec2017, Vol 20 Issue 6, p1385-1392 8p DOI 10 1111/mex 12579, , CIO|E{#f O]
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Gl Background Patient-clinician communication is thought 1o be central to care oulcomes, but when and how communication affects patient outcomes is not weil understood
&g A4 Objective We propose a concep.
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(==} One goal of the fifth-generation (5G) cellular network is to support much higher data capacity (e.g., 1000 times higher than today). where device-to-device (D20D)
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